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1. Before you get started:

Social media sites are online places where you can share pictures, words or video
with other people. Social media is not going to go away, its an essential part of
how we communicate and share things today and it’'s worth you getting involved if
you want to tell people about your business, to make contacts or just to link up
with friends. But before you leap in, it’s worth establishing what you are aiming to
get out of social media, what you want to do and where your customers are. Look
into each type of social media, how it works and decide which would work best for

you.

This film lays out a lot of the facts and stats about social media
http://www.youtube.com/watch?v=IFZ0z5Fm-Ng

Do you want to share pictures, videos or start discussions? Different sites are best for
different things. The ones listed below are currently the most popular and are free. For
more information and helpful tips Mashable.com is a great site

The Big Five:

These are currently the five biggest social media sites:

You Tube:

The number one place for sharing video with over 1 billion users every month.
Over 6 billion hours of video are watched each month on YouTube — that's almost
an hour for every person on Earth, and 50% more than last year. 100 hours of
video are uploaded to YouTube every minute — so it’s pretty big!

Facebook:

Still the number 1 social media site with over 1 billion users. Founded in 2004
originally as a site for students at Harvard University. Is popular with an older
demographic than Twitter. Figures suggest teenagers are leaving the site.

Linkedin:

Was one of the first social media sites, launching in 2003. It has over 250 million
users now and is a useful way to connect with people professionally. Each user
has a profile which acts as an online C.V. Users can ask their connections to
introduce them to people they are connected to creating an online networking
function.

Twitter:

Twitter is a free micro blogging service founded in 2006. At its heart are 140-
character bursts of information called tweets. Users can include links to other
content in their tweets, and broadcasts can be public or private. Celebrities,
journalists, politicians and other public figures have established significant
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followings on Twitter. Media outlets in particular use Twitter as a way to broadcast
breaking news. It has a fairly young demographic.

* Google+
Google+, a social network operated by Google Inc., launched in 2011 and has
around 235 million users. Its main feature is Google Circles, groups of people
that you share your content and updates with. Google hangouts allow users to
video chat with friends in their circles.

The next most popular:

* Flickr:
87 million users
If you want to share photos this is an excellent way to do it. It acts as a gallery for
all of your pictures and you can easily link to it from your Twitter or Facebook
account. It's a great way to simply and cheaply supplement your website or
replace one totally.

* Pinterest:
Is growing all the time about 70 million total users, 2 million in the UK
Pinterest is more about curating images from the web, which is useful if you want
to blog or be an expert on a particular subject. It’s very big in America but still
growing in the UK.

* Instagram:
Has over 100 million users.
Instagram is a very popular way for teens to share photos. It’s more of a social
tool, in that you follow your friends’ feeds.
You can also use it to make short 15 second videos.
It's an App more than a website — it’s designed to be used on a mobile.

* Vine:
13 million users.
A video-sharing App owned by Twitter
Videos are made and shared on smart phones and can only be 6 seconds long.

* Snapchat:
Users receive 400million photos a day
For sharing photos that then are destroyed after 1-10 seconds.

*  Tumbir:
Over 150 million bloggers
A social blogging site with sites on any subject you can imagine. Its useful for
sharing thoughts, photos and video so can be a good simple alternative to a
website.
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Thinking about your personal social brand:

Exercise 1:

What'’s your strategy?
Have a think about your story and what you want to achieve

1.What’s your story?

What are you interested in?

What do you want to talk about?

What qualities do you want to be known for?
What do you want to be asked to comment on?

2. What do you want to achieve?
Connection with supporters?

Help your charity reach a wider audience?

Get to know MP’/journalists other stakeholders?
Find out what people are saying about your charity?

3. How will you measure success?
More likes/followers/engagement?
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Exercise 2:

How will you achieve your strategy?
What platforms can work best for you?

Who do you want to talk to on each one?
What about?

Social Platform 1
Who
What

Social Platform 2
Who
What

Social Platform 3
Who

What

Social Platform 4
Who

What

Social Platform 5
Who

What
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2. A bit more on Facebook:

A lot of people are on Facebook, so if that’s where your audience is, then it may
well be worth you sharing your content and updates there.

One of Facebook’s advantages for a small business is its Pages option.

You can create a Page for your business and use it like a simple website

-1 o
‘*’ "’ | Karen Ackerman Home "3 3

facebook

You are posting, commenting and liking as Mediastories — Change to Karen Ackerman

F. k

:
l Mediastories 2

Admin Panel Edit page v Build Auds ee Insights Help +« ‘
Create Page
/ Manage Page
Click on the symbol up here Advertise
to create a page Then click here Account Settings
Privacy Settings

Log out

Help
Report a Problem

helping you tell great stories | .:
‘}|R :

Mediastories Update Page Info v Liked v Following % ¥
52 likes - 2 talking about this

Consulting/Business Services
Mediastories trains charities, social organisations and community groups to give them the skills N 52 -
they need to tell their stories with the most impact. | . O
N ) 1@ Chat (13)

* Create your page, add your logo and pictures and get some interesting content on
there.

* Share pictures, videos and invite conversation.

* Then you need to invite everyone you know to Like your page.

* Page information is generally public and available to everyone on Facebook.

* If people Like your page, then your updates can show up on their timeline and
their friends will see it- but they are only likely to see updates from pages that

they interact with, so you need to encourage Likes, Comments and Shares.

* This is different to a Group, which is a closed place for a group with shared
interests to communicate.

* With a Group, you can choose the privacy settings that you want.
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3. Getting going on Twitter:
Twitter is a bit like a party, but like any party it can be great, or really dull. It’s full
of people but you have to make sure to find the people that you share an interest
with. Like any party, you also have to make sure you listen and don’t do all the
talking, and that you are being really interesting.
So what’s it all about?

* 140 characters micro blogging site.

* It's a platform to share links, news, pictures but only in 140 characters or less

+ Because of the way Twitter works using hashtags and @mentions (more later)
you can connect with new people who share your interests.

* You can follow anyone — not just people you know
* Profiles are public as is almost everything you share.

* There is a great guide here to give you more hints and tips
http://mashable.com/guidebook/twitter/
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4. Your Twitter Profile:

The first thing you need to do is choose a Handle. This is the name you are

mediastories

known as on Twitter. It’s best to use your real name or company name to create
your credentials. Your profile is like your business card and sets out who you are

and what you do.

M

WEETS  FOLLOWIN FOLLOWERS ~ FAVOR S
ﬁ = = = = =

this is my profil ; A
Tweets Tweets & replies Photos & videos Who to follow - Refresh - View al
karen ackerman
Howard Lake
I'm passionate about charities telling karen ackerman 3, Follow

o
their amazing stories through digital n
media. | set up mediastories to help

Great day running smart phone film making

Chris Goulden (JRF)

£

them. Trustee, mum, juggler of many training for young people. Highly Follow
pals. recommend Cute Cut for editing in iPhone 8 Don Kong
London UK w David O Thoma

itunes.apple.com/gb/app/cute-cu...

(@) App store

mediastories.co.uk
Joined March 2009

Follow

Find friends
Cute CUT - Full Featured Video Editor

4.0/5.0 stars - 165 ratings

18 Photos and videos

5]

Click on this picture to see or
edit your profile

Edit profile

* Now you need to write your profile in 140 characters or less.

* Then you need to add a profile picture and customize your site.
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1. Edit your profile wording:

‘Q Home @ Connect # Discover _’. Me L 4

Tweets

Following

Followers

Favorites —

Lists akeh ackerman
‘ ' l@Kazackerman

) I'm passionate about ¢ha elling their amazing stories through digital
Photos and videos media. | set up mediastories Ip them. Trustee, mum, juggler of many

+ mediastories.co.uk

Edit profile

Tweets { click here to edit your profile

Wh t f ” X karen ackerman  kazackerman - Jan 10
O 1O TOIIOW - Refresh - View al Loving this blog from #LahiLapid bit.ly/1118uGN an inspirational woman. Looking

2. Customise the pictures and words on your page:

m this can be a picture that reflects your brand

Change'your header photo

Change your
profile photo Cancel lm

|karen ackerman \

R Save here when
I'm passionate about charities telling ou're done

their amazing stories through digital
media. | set up mediastories to help
hem. Trustee, mum, juggler of many

| Put a nice photo here of you '

Write a profile that captures balls.
how you want to portray
your London UK

www.mediastories.co.uk

Theme color
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3. Change the design of the site:

.
€ Home 4 Notifications

- B EE

karen ackerman

P4 Messages

Account

click here

Y
o L]
mediastories
. Username  kazackerman to get Settings

karen ackerman menu

zackerman

Email k.ackerman@sky.com
Account
Learn more.
Security and privacy
Language English s
Password
Translation Center.
Cards and shipping

Time zone (GMT-07:00) Pacific Time (US ¢ 4
Order history

Mobile

Emalil notifications Content

Web notifications Country United Kingdom 4

Find Friends

Muted accounts Tweet media Do not inform me before showing media that may be sensitive

Blocked accounts

Design & Now you can change

Apps notifications and design

VvV VvV vV V.V V.V VvV Vv Vv Vv

Mark media | tweet as containing material that may be sensitive

@ Show Tweet translation:
Widgets @ Sho eet translations

?

Your Twitter archive Request your archive

n karen ackerman Account

Usemame  kazackerman Now select

'Design’

Learn more

Language English

Translation Center

Time zone (GMT) Casablanca

>
>
>
>
>
>
>
>
>

Content

Country United Kingdom
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0 Home @ Connect # Discover .’. Me

kX
choose a premade
background

Check out Themeleon »

Thousands of background patterns & color palettes available to customize your Twitter profile.

Customize your own

See your changes instantly; they're not saved until you click "Save changes.” Learn more.

Background

ange background

Or upload your
own image

Tile background

Background position () Left

Center

Now your profile should reflect the image you would like to project.

There are loads more tips here to help you create exciting backgrounds
http://mashable.com/2009/05/23/twitter-backgrounds/
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5. Twitter lingo:

@mention . - -
Twitter retwets ... ud!’rectmentmn

peegle

S Message "'"';;t tl....r n[mm[;:
isemans lashtaghashtag nm et =
- tweets wee e USBIS "™
™) mNU-CharaCl el disconery
vt Direet 5%
user

Now you have a fabulous looking profile, the next step is to understand and
master the vernacular. There are certain words and jargon that are used on
Twitter. You need to understand these and how to use them to become
comfortable at the Twitter party.

+  Tweet: A 140-character message.
+ Retweet (RT): Re-sharing or giving credit to someone else's tweet.

+ Feed: The stream of tweets you see on your homepage. It's comprised of
updates from users you follow.

+ Handle: Your username.

+ Mention (@): A way to reference another user by his username in a tweet (e.g.
@kazackerman). You will be notified when another user @mentions you. It's a
way to conduct discussions with other users in a public realm.

+ Direct Message (DM): A private, 140-character message between two people.
You may only DM a user who follows you.

+ Hashtag (#): A way to denote a topic of conversation or participate in a larger
linked discussion (e.g. #Xfactor, #charity). A hashtag is a marker that allows
others to find your tweets, based on topics. You can also click on a hashtag to
see all the tweets that mention it in real time — even from people you don't follow.

+ Trending: If a particular hashtag is very popular and is being used by a lot of
people it is described as trending. Twitter lists current trends on its homepage.

Twitter has an online glossary that’s really helpful if you get confused.
https://support.twitter.com/articles/166337-the-twitter-glossary
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6. Getting tweeting:

Step 1: start following people and listen to them.
Now it’s time to get started. Like a good party, it’s worth listening for a bit and
seeing what everyone else is up to and how they talk before you jump in.

Following people:
» Start following people you know — just find people and click on the Follow button

* Then see who they follow and follow some of those people
* Choose people who are in your area of interest
* As Twitter gets to know you better, it will suggest users for you to follow.
Lists:
* You can divide the people you follow into lists so that you can look at any one
time what a certain group of people are tweeting about.

O Home (@ comect 3 Discover & Me

| :
: Following

mirandacohen

Who to follow - Refresh - View all v

TfL Travel Alerts

e Matthew Morris

Liz Harrap Horton 0 o ‘ ‘
R Never say never... here | am on twitter.
m Tom Jones
% Follow CrossSafeN10 v ‘ ‘

Help make our crossings safer...please sign our
Petition you.38degrees.org.uk/petitions/cros... thank

Tom Hulme |
you!

Click on the drop down arrow
next to people you follow

! Voice UK. It's all about T
Tweet to @BBCTheVoiceUK
Trends - change %5. TheVoiceUK

$2=l Welcome to #The\gi

& :

Add or remove from lists ‘ ‘
#littlethankyous

One on € i
#Egypt ¥ Block @BBCTheVoiceUK
#Sochi2014
#TfLstrike

#tubestrike
them to a list fchenatteatimepuns

Report @BBCTheVoiceUK for spam

afiiglr SaraG ‘ {
%“ Mum of 3 portfolio caree Ty off Retweets

« Parents Assoc; Location
bookkeeping + accounts Turn on mobile notifications
SMEs

Then add

London
Embed this Profile

William Burroughs F—
Malki Robinson | .
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Lists

Qtome @ Notifications ) Messages

Check your lists

in your profile settings

mediasto. les

helping you tell great stories

WEETS OLLOWING ~ FOLLOWERS  FAVORITES  LISTS

527 773 563

30 13
karen ackerman ( onarity § 8
N &0
I'm passionate about charities telling 3 [ o =
3 — JR— &
o) =2

Edit profile

their amazing stories through digital

media. | set up mediastories to help

them. Trustee, mum, juggler of man § .

o 100 Y Kirsty Marrins Lucy Gower zoe amar
2] @LondonKirsty @Lucylnnovation @zoeamar
London UK Content and Community Manager at Innovation expert, motivational speaker, Director, Zoe Amar Communications.
mediastories.co.uk ¢ Writer & advisory board member
Joined March 2009 vine @gdnvoluntary. Co-founder #socialceos.

Trustee @CACHEORG
18 Photos and videos

Step 2: Retweeting:

* If you like what someone tweets, just click “retweet” to post it to your timeline

.
0 Home ’ Notifications )v‘ Messages

View photo

Influence Film
I F Don't miss beautiful, touching @DH_Film today, 4pm at #sheffdocfest!!! Find the
discussion guide here: influencefilmclub.com/docfest2015/ #darkhorse

click here to retweet

Freelance UK
(o *HMRC webinars to help the self-employed ow.ly/O0LoT

Flight Delays
o Been delayed 3 hours or more on a flight within the last 6 years? Claim up to
£510 today per passenger. flightdelays.co.uk/flight-compens ...

HNC Library

% vinspired :-) the best people really do work in/use Libraries and we're pleased
to say that Alicia will continue to earn her V50 Award.

View conversation

* Oryou can cut and paste it, create a new tweet and add a comment — plus add
the letters RT and the handle — to show you have taken it from someone else
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Piers Morgan
Someone we give a massive cheque > RT @LewisTaylor2011 @piersmorgan
who's going to sell a world class striker in January?

® View conversation

oM
mediastories

Here, @piersmorgan
has retweeted
@LewisTaylor2011 and
added a comment.

Everything before the
letters RT is added by
Piers

IdeasTap
Any tips? We all get it RT @Becky_Bre
about coping with envy. Any practiCe

40s

“\V /
3

wis: I'm writing an article for @ldeasMa
iee. pass it my way!

@ideastap has retweeted
@Beckybrewis by copying
and pasting and adding a
comment before the letters
RT.

Retweeted by noelito
municipal heroism
2noelito @yogeshtaylor sad to miss today - enjoying following on Twitter
#outcomefest [ rhis is just a straight

retweet.by clicking

here

iy

U

® View convers:

Step 3: Replying to people:

*  When you’re ready to try composing a tweet, start by replying to someone who
has tweeted. Just get into a conversation with them.
e Home @ Connect # Discover .’. Me

Tweets

B Social Fresh
E@l Subscribe to Social Fresh on your Kindle buff.ly/1e947xD

3 View summary

Tribe

Only 10 days to go till the deadline for the early bird #TribeTougld Q
> israeltour14.com retweet to just copy this
one

Clive Mollett
RT @ioftweets: #ioflotteries chaired by Donald Macrae, Health Lottery. Top

Who to follow - Refresh - view all

B Paul Hood
' BBC Breakfast

St
@

speakers @ImpBublinky @StHelenaHospice ow.ly/rA8Jn

Or reply
to the user

Follow Phillip Schofield

Amazing chicken from @tomparkerbowles pic.twitter.com/gqIHCHzXdQm
Laura JannerKlausner

Follow

Popular accounts - Find friends

Or use other
" options.

NLN

Follow
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* If you use an @mention then the person will see it in their Notifications area.

.
Q tome & Notiications ) Messages < R

View photo

Influence Film
Don't miss beautiful, touching @DH_Film today, 4pm at #sheffdocfest!!! Find the

guide here: 1b. 015/ #darkhorse

Freelance UK
#HMRC webinars to help the self-employed ow.ly/O0LoT

@mentions or Flight Delays
uch as retweets o Been delayed 3 hours or more on a flight within the last 6 years? Claim up to
£510 today per passenger. flightdelays.co.uk/flight-compens ..

Share via Direct Message

* |t brings your tweet to their attention.

* If the @mention is at the beginning of the Tweet only they and the users who
follow both of you will see it. Put a full stop in front of it make sure all your
followers can see it.

* Lord Sugar
.@DrLeahTotton officially launches her clinic tomorrow. | can’t be there
‘ » unfortunately, so I’'ve asked @Karren_Brady to look after her for me

Collapse

Ak AnE@0

n Lord_Sugar @DrLeahTotton @karren_brady

Direct messages:

* You can send a direct private message to anyone that follows you.
* This is called a DM

* Oiriginally you had to both follow each other to DM, but a new feature is being
rolled out where you can opt to receive DMs from those you don't follow. If you go
into Accounts in Settings you may have the option to select to DM people you
don’t follow but not everyone has this.
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Step 5: Create your own content:

Hashtags:
* The hashtag is this symbol #
* The hashtag has become synonymous with Twitter, but what’s it all about?
* It's a way of making information and tweets easily searchable.

* People will search for a particular hashtag e.g. #charity #yoga and all tweets
using that hashtag will show up.

e |t's often used at conferences and events to allow all the attendees to follow the
tweets on the day.

What can | Tweet about?
To crowdsource information and ask for tips, advice or content:

Guardian Careers
What do you think of #apprenticeship #schemes? We're writing a piece on
apprenticeship myths so if you want any busting... Let us know

Jewish InteractiveUK
B’k Any schools out there using learnpads? We need your feedback pls
|

To share information with your community:

= Emily Eavis
3 We're very happy to let you know that Arcade Fire are headlining next years
L Glastonbury. Happy Christmas to you all..

e
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To engage your community in conversation:

Guardian Voluntary
‘More charities should invest in leadership development - its a skill that needs to
be nurtured.’ ow.ly/sMJRI #volsec #charities

(3 View summary

* To engage with leaders in your field
* To engage with your customers
» To connect with customers one to one

» To monitor how people talk about your brand

karen ackerman
2RoyalMail in my local post office. Huge queue and only 3 out of 10 counters
open. Ridiculous!!!

4 Reply ¥ Delete % Favorite «++ More

Royal Mail
tkazackerman Hi Karen, I'm sorry to hear this. Are you referring to our Delivery
Office or a @postoffice?

4 Reply €3 Retweet % Favorite «++ More

karen ackerman
2RoyalMail @PostOffice in Holloway Road. Thx for quick reply tho. If only the
queue was as fast

4 Reply ¥ Delete % Favorite «++ More

Royal Mail
@kazackerman You're welcome Karen.

® Hide conversation 4 Reply €3 Retweet % Favorite ««+ More

2RoyalMail

This is a Twitter conversation | had with Royal Mail.
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7.Building followers:
Twitter only really gets fun when you have a community to follow and who follow
you. So, how do you build followers?

* Use hashtags at events or conferences

*  Put your twitter handle on your email signature, cards, website etc

* Beinteresting

* Don'tjust plug your business

« Share interesting links, pictures, films, jokes

+ To share a picture, just start composing a tweet, then click add photo

Addphoto @ Add location

It's so easy
Just click here

* To share a link, you can just cut and paste it

* Twitter automatically shortens links to 22 characters.

* Get the Twitter App for your phone, you really need to be able to use it on the
move.
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7.Getting more advanced:

Scheduling:

You can use tools such as Hootsuite or Tweetdeck to schedule tweets to go out at a time
you choose.

Monitoring:
Its worth seeing what works best for you- Twitter has its own analytics tool at
https://analytics.twitter.com

Facebook pages also has analytics- just click on ‘Insights’ at the top of the page.

A Few Final tips:
+ Don’t just keep pushing your products at people
* Be genuine, be yourself
+  Tweet regularly
* But no need to over tweet...
* Get the mobile app — tweet on the move.

* Have fun.

Karen Ackerman
www.mediastories.co.uk
@kazackerman

Karen @ mediastories.co.uk




